COURSE SET - MARK 01PRIVATE 

JOB TITLE: Brand Manager (Consumer Products)
JOB DESCRIPTION: Brand managers provide the primary coordination function for all activities related to a consumer brand including marketing research, product planning and minor product improvement, production scheduling, physical distribution, advertising, personal selling and sales promotion.  Brand managers are line managers and their success is evaluated primarily on the basis of the brand's profitability.  The brand manager form of organization is utilized by nearly every large consumer package goods company, e.g. Procter and Gamble, General Foods, Gillette, etc..
APPROPRIATE JOURNALS:  Marketing News; Journal of Marketing; Journal of Brand Management, Journal of Product and Brand Management, Harvard Business Review
REQUIRED OF ALL STUDENTS:

	PRIVATE 
BUS6 5325 - Advanced Statistics
	BUS4 5333 Business Policy

	ECON 5313 - Managerial Economics*
	ACCT 5302 - Managerial Accounting*

	BUS3 5330 - Legal Environment of Business or 
BUS4 5337 - Business and Society


*Another advanced elective may be substituted if requirement met by previous course work.

	PRIVATE 
INTERNATIONAL CLUSTER
	RANK
	
	SPECIALTY COURSES
	RANK

	MARK 5331 International Marketing
	1
	
	MARK 5328 Product Management
	1

	ECON 5321 International Trade
	2
	
	MARK 5327 Marketing Research
	2

	LEADERSHIP/BEHAVIORAL CLUSTER
	
	MARK 5337 Marketing Info. Mgt.
	3

	MARK 5328 Product Management
	1
	
	MARK 5340 Marketing Strategy
	4

	MARK 5320 Buyer Behavior
	2
	
	MARK 5336 Integr. Marketing Comm.
	5

	MANA 5321 Complex Organizations
	3
	
	MARK 5330 Services Marketing
	6

	TECHNOLOGY CLUSTER
	
	MARK 5332 Industrial Marketing
	7

	MARK 5337 Marketing Information Mgt.
	1
	
	ALTERNATE COURSES

	MANA 5333 Management of Technology
	2
	
	INSY 5330 Info. & Decision Systems
	1

	Research Cluster
	
	
	FINA 5330 Seminar in Capital Budgetg.
	2

	MARK 5327 Marketing Research
	1
	
	MANA 5333 Mgt. of Technology
	3

	INSY 5355 Decision Support Technology
	2
	
	POMA 5365 Manufacturing Tech. Mgt.
	4

	
	3
	
	BUSA 5375 Advanced Business Comm.
	5

	
	
	
	
	


Comments:  MARK 5328 and MARK 5337 are key courses in preparation for this career path. 

Other Sources of Information: www.ama.org/college/careerkit.asp - this is an outstanding source of information about interviewing, resume writing and nearly every job that is performed by marketing professionals.  Students interested in a career as a marketing professional should strongly consider joining a student organization such as the AMA or Pi Sigma Epsilon.

Prepared by: Carl McDaniel
     Date: December 2000

COURSE SET - MARK 02PRIVATE 

JOB TITLE: Product Manager (Industrial Products)
JOB DESCRIPTION: The title of "Product Manager" is usually used in firms which sell to other businesses.  This is usually a staff function and, in many firms, is a part of the marketing services department.  Product managers provide a coordination function between R & D, production, sales, marketing research and the advertising agency (when one is used).     
APPROPRIATE JOURNALS:  Marketing News; Journal of Marketing; Journal of Product and Brand Management, Harvard Business Review
REQUIRED OF ALL STUDENTS:

	PRIVATE 
BUS6 5325 - Advanced Statistics
	BUS4 5333 Business Policy

	ECON 5313 - Managerial Economics*
	ACCT 5302 - Managerial Accounting*

	BUS3 5330 - Legal Environment of Business or 
BUS4 5337 - Business and Society


*Another advanced elective may be substituted if requirement met by previous course work.

	PRIVATE 
INTERNATIONAL CLUSTER
	RANK
	
	SPECIALTY COURSES
	RANK

	MARK 5331 International Marketing
	1
	
	MARK 5328 Product Management
	1

	ECON 5321 International Trade
	2
	
	MARK 5327 Marketing Research
	2

	LEADERSHIP/BEHAVIORAL CLUSTER
	
	MARK 5340 Marketing Strategy
	3

	MARK 5328 Product Management
	1
	
	MARK 5332 Industrial Marketing
	4

	MARK 5320 Buyer Behavior
	2
	
	MARK 5336 Integr. Marketing Comm.
	5

	MANA 5321 Complex Organizations
	3
	
	MARK 5330 Services Marketing
	6

	TECHNOLOGY CLUSTER
	
	MARK 5337 Marketing Info. Mgt.
	7

	MARK 5337 Marketing Information Mgt.
	1
	
	ALTERNATE COURSES

	MANA 5333 Management of Technology
	2
	
	INSY 5330 Info. & Decision Systems
	1

	Research Cluster
	
	
	FINA 5330 Seminar in Capital Budgetg.
	2

	MARK 5327 Marketing Research
	1
	
	MANA 5333 Mgt. of Technology
	3

	INSY 5355 Decision Support Technology
	2
	
	POMA 5365 Manufacturing Tech. Mgt.
	4

	
	3
	
	BUSA 5375 Advanced Business Comm
	5


Comments:  MARK 5328 and MARK 5332 are key courses in preparation for this career path. 

Other Sources of Information: www.ama.org/college/careerkit.asp - this is an outstanding source of information about interviewing, resume writing and nearly every job that is performed by marketing professionals.  Students interested in a career as a marketing professional should strongly consider joining a student organization such as the AMA or Pi Sigma Epsilon.

Prepared by: Carl McDaniel      Date: December 2000
COURSE SET - MARK 03PRIVATE 

JOB TITLE:  ADVERTISING ACCOUNT EXECUTIVE OR ACCOUNT SUPERVISOR
JOB DESCRIPTION: Employed by an advertising agency, this person acts as a liaison between the agency and its clients.  The account executive will typically create promotional programs that are responsive to the client's promotional objectives.  The AE serves as the manager of the promotional program within the agency, working with the creative staff, media planners and costs accountants to manage the account.
APPROPRIATE JOURNALS: Advertising Age, Ad Week, Journal of Advertising, Journal of Advertising Research
REQUIRED OF ALL STUDENTS:

	PRIVATE 
BUS6 5325 - Advanced Statistics
	BUS4 5333 Business Policy

	ECON 5313 - Managerial Economics
	ACCT 5302 - Managerial Accounting

	BUS3 5330 - Legal Environment of Business or 
BUS4 5337 - Business and Society


	PRIVATE 
INTERNATIONAL CLUSTER
	RANK
	
	CONCENTRATION COURSES
	RANK

	MARK 3321 International Marketing
	1
	
	MARK 5326 Integr. Mkt. Communic.
	1

	MANA 5331 Mgt. of Int'l Operations
	2
	
	MARK 5320 Buyer Behavior
	2

	LEADERSHIP/BEHAVIORAL CLUSTER
	
	MARK 5327 Marketing Research
	3

	MARK 5340 Marketing Strategy
	1
	
	MARK 5338 Qualitative Research
	4

	MARK 5328 Product Management
	2
	
	BUSA 5375 Advanced Business Comm.
	5

	MANA 5320 Organizational Behavior
	3
	
	MARK 5328 Product Management
	6

	TECHNOLOGY CLUSTER
	
	MARK 5330 Services Marketing
	7

	MARK 5337 Marketing Information Mgt.
	1
	
	ALTERNATE COURSES

	MANA 5333 Management of Technology
	2
	
	MARK 5340 Marketing Strategy
	1

	Research Cluster
	
	
	MARK 5329 Sales/Sales Management
	2

	MARK 5327 Marketing Research
	1
	
	BUSA 5338 Careers in Changing Env.
	3

	INSY 5355 Decision Support Technology
	2
	
	MANA 4324 Team and Group Behavior
	4

	
	
	
	
	


Comments:________________________________________________________________________________________

_________________________________________________________________________________________________

Other Sources of Information: www.ama.org/college/careerkit.asp;  www.adweek.com; www.adage.com

Prepared by:  Carl McDaniel                Date:  December 2000
COURSE SET - MARK 04PRIVATE 

JOB TITLE:  Services Marketing
JOB DESCRIPTION: Marketing Management in Service Organizations, some examples of which include health care organizations, hotels, restaurants, banks and airlines.  Also include not-for-profit organizations such as The United Way, arts organizations, museums, zoos, etc.

APPROPRIATE JOURNALS: Journal of Services Marketing, Journal of Retailing, Harvard Business Review and journals related to the specific area.

REQUIRED OF ALL STUDENTS:

	PRIVATE 
BUS6 5325 - Advanced Statistics
	BUS4 5333 Business Policy

	ECON 5313 - Managerial Economics
	ACCT 5302 - Managerial Accounting

	BUS3 5330 - Legal Environment of Business or 
BUS4 5337 - Business and Society


	PRIVATE 
INTERNATIONAL CLUSTER
	RANK
	
	CONCENTRATION COURSES
	RANK

	MARK 5331 International Marketing
	1
	
	MARK 5330 Services Marketing
	1

	Economics 5321 International Trade
	2
	
	MARK 5326 Integrated Mkt. Communic.
	2

	LEADERSHIP/BEHAVIORAL CLUSTER
	
	MARK 5340 Marketing Strategy
	3

	MARK 5320 Buyer Behavior
	1
	
	MARK 5327 Marketing Research
	4

	MANA 5340 Human Resource Mgt.
	2
	
	MARK 5320 Buyer Behavior
	5

	MANA 5321 Complex Organizations
	3
	
	MARK 5329 Sales/Sales Management
	6

	TECHNOLOGY CLUSTER
	
	MARK 5337 Marketing Info. Mgt.
	7

	MARK 5337 Mkt. Information Mgt.
	1
	
	ALTERNATE COURSES

	MANA 5333 Management of Technology
	2
	
	REAE 5311 Real Estate Analysis
	1

	Research Cluster
	
	
	INSY 5341 Staffing and Perf. Mgt.
	2

	MARK 5327 Marketing Research
	1
	
	MANA 5334 Organizational Consulting
	3

	INSY 5355 Decision Support Theory
	2
	
	BUSA 5375 Advanced Business Comm
	4

	
	
	
	
	


Comments:________________________________________________________________________________________

_________________________________________________________________________________________________

Other Sources of Information: www.ama.org/college/careerkit.asp - this is an outstanding source of information about interviewing, resume writing and nearly every job that is performed by marketing professionals.

Prepared by: Carl McDaniel            Date:  December 2000
COURSE SET - MARK 05PRIVATE 

JOB TITLE:  Retailing
JOB DESCRIPTION: The position for which most retailers are likely to recruit is that of "department manager," which is a general management position within a large store (e.g. department store/grocery store etc.).  In addition to general management responsibilities with respect to employees and customers, such a position may require an understanding of layout, merchandising, displays, etc.  For some, the most interesting retailing positions relate to buying, that is, deciding what merchandise and services will be handled in a particular department.  However, such positions are limited and the entry level is very competitive.

APPROPRIATE JOURNALS: Journal of Retailing, Journal of Services Marketing, Harvard Business Review and Journals related to the specific area such as Supermarket Business for grocery stores.

REQUIRED OF ALL STUDENTS:

	PRIVATE 
BUS6 5325 - Advanced Statistics
	BUS4 5333 Business Policy

	ECON 5313 - Managerial Economics
	ACCT 5302 - Managerial Accounting

	BUS3 5330 - Legal Environment of Business or 
BUS4 5337 - Business and Society


	PRIVATE 
INTERNATIONAL CLUSTER
	RANK
	
	CONCENTRATION COURSES
	RANK

	MARK 5331 International Marketing
	1
	
	MARK 5330 Services Marketing
	1

	Economics 5321 International Trade
	2
	
	MARK 5335 Retailing, Franchising, Entrepren
	2

	LEADERSHIP/BEHAVIORAL CLUSTER
	
	MARK 5326 Integrated Mkt. Communic.
	3

	MARK 5320 Buyer Behavior
	1
	
	MARK 5340 Marketing Strategy
	4

	MANA 5340 Human Resource Mgt.
	2
	
	MARK 5327 Marketing Research
	5

	MANA 5321 Complex Organizations
	3
	
	MARK 5329 Sales/Sales Management
	6

	TECHNOLOGY CLUSTER
	
	MARK 5337 Marketing Info. Mgt.
	7

	MARK 5337 Mkt. Information Mgt.
	1
	
	ALTERNATE COURSES

	MANA 5333 Management of Technology
	2
	
	REAE 5311 Real Estate Analysis
	1

	Research Cluster
	
	
	INSY 5341 Staffing and Perf. Mgt.
	2

	MARK 5327 Marketing Research
	1
	
	MANA 5334 Organizational Consulting
	3

	INSY 5355 Decision Support Theory
	2
	
	
	

	
	
	
	
	


Comments: MARK 5330 is the key course for this job specialty.

_________________________________________________________________________________________________

Other Sources of Information: www.ama.org/college/careerkit.asp - this is an outstanding source of information about interviewing, resume writing and nearly every job that is performed by marketing professionals.

Prepared by:  Carl McDaniel                 Date:  December 2000
COURSE SET - MARK 06PRIVATE 

JOB TITLE : Sales Management

JOB DESCRIPTION: The Sales Manager is responsible for the formulation , implementation, and evaluation and control

of a strategic sales program.  Depending on the individual assignment, sales management duties may include the following:

Development and communication of account management policies; organization of the sales force; preparation of demand 

forecasts, quotas and budgets;  recruitment, selection, and training of the sales force; the design of compensation  and

incentive programs; and the evaluation and control of sales force performance.
APPROPRIATE JOURNALS:  Sales and Sales Management, Journal of Personal Selling and Sales Management, Journal of Marketing, Industrial Marketing Management, Harvard Business Review                                              

REQUIRED OF ALL STUDENTS:

	PRIVATE 
BUS6 5325 - Advanced Statistics
	BUS4 5333 Business Policy

	ECON 5313 - Managerial Economics*
	ACCT 5302 - Managerial Accounting*

	BUS3 5330 - Legal Environment of Business or 
BUS4 5337 - Business and Society


*Another advanced elective may be substituted if requirement met by previous course work.

	PRIVATE 
INTERNATIONAL CLUSTER
	RANK
	
	SPECIALTY COURSES
	RANK

	MARK 5331 International Marketing 
	1
	
	MARK 5329 Sales and Sales Mgt.
	1

	ECON 5319 Economic Analysis of International Business
	2
	
	MARK 5332 Industrial Marketing
	       2

	LEADERSHIP/BEHAVIORAL CLUSTER
	
	MARK 5340 Marketing Strategy
	3

	MARK 5329 Sales and Sales Management
	1
	
	MARK 5331 International Marketing
	4

	MARK 5340 Marketing Strategy 
	2
	
	MARK 5327 Research for Mkt. Dec. 
	5

	MANA 5324 Team and Group Behavior
	3
	
	MARK 5320 Buyer Behavior
	6

	TECHNOLOGY CLUSTER
	
	MARK 5326 Integrated Mkt. Comm.
	7

	MARK 5337 Marketing Information Mgt.
	1
	
	ALTERNATE COURSES

	INSY 5310 Mgt. of Information Systems
	2
	
	BUSA 5375 Advanced Business Comm
	1

	RESEARCH CLUSTER
	
	
	MANA 5341 Staffing and Perform. Mgt
	2

	MARK 5327 Research for Mkt. Decisions
	1
	
	MANA 5324 Team and Group Behavior
	3

	INSY 5355 Decision Support Tech.
	2
	
	MANA 5340 Strategic Human Res. Mgt.
	4

	MANA 5390 Applied Org. Research
	3
	
	MANA 5390 Applied Org. Research
	5


Comments:_____________________________________________________________________________________________

_______________________________________________________________________________________________________

Other Sources of Information: _______________________________________________________________________________

________________________________________________________________________________________________________

Prepared by:  Carl McDaniel           Date:  December 2000
